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DISCLAIMER:

The author and collaborator and

www. BearBul |l Traders.com (0the C
its employees, contractors, shareholders, and affiliates,

are NOT an i nvestment advisory service, a registered

investment advisor, or a broker  -dealer, and they do not

undertake to advise clients on which securities they

should buy or sell for themselves. It must be understood

that a very high degree of risk is involved in tr ading
securities. The Company, the author, the publisher,

and the affiiates of the Company assume no

responsibility or liability for trading and investment
resul ts. Statements on the Comp
its publications are made as of the date stated and are

subject to change without notice. It should not be
assumed that the methods, techniques, or indicators
presented in these products will be profitable nor that

they will not result in losses. In addition, the indicators,
strategies, rules, and all other features of the
Companyds products (collectively
provided for informational and educational purposes

only and should not be construed as investment advice.
Examples presented are for educational purposes only.
Accordingly, rea ders should not rely solely on the
Information in making any trades or investments.
Rather, they should use the Information only as a
starting point for doing additional independent research

in order to allow them to form their own opinions
regarding tradi ng and investments. Investors and
traders should always consult with their licen sed
financial advisors , and tax advisors to determine the
suitability of any investment.



Figure 2.1 0 Red Pill or Blue Pill  Decision
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Figure 3.1 0 Left Brain vs. Right Brain Characteristics

(The Left & Right Brain Theory)
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Figure 3.2 - Left Brain vs. Right Brain
(Application for Trader s)
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Figure 3.3 0 Trading Journal (Psychology Analysis)
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Figure 3.4 0 Trading Journal (Self -Awareness Review)
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Figure 3.5 0 Trading Journal (Trade Analysis)




Center line runs through
head, back, hip, & back knee
to 50/50 between feet

«€—— Eyesonthe baseball

Hands are palm
up, palm down

Rear arm is bent (most
powerful position is tucked
into body at 90°)

Hitting against a

(— firm front side

Back foot on toe
(with a few rare exceptions)
Head is roughly

<— 50/50 between feet

Figure 7.1 0 Proper Mechanics for a Baseball
Player



Sample 1 12 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20| |win% 5%
Trade # of Violations 3
Violation v VvV Vv
Sample 2 12 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20| |win% 60%
Trade # of Violations 4
Violation vV VvV Vv \
sample 3 12 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20| |win% 65%
Trade # of Violations 3
Violation vV V. VvV
Sample 4 12 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20| |win% 70%
Trade # of Violations 2
Violation vV _V
Sample § 12 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20| |win% 60%
Trade 1 of Violations 0
Violation
Winning Trade,
Losing Trade

Figure 8.1 0 Strategy Sets (Combined )
Set 35 (Profit) 12 3 45 6 7 8 9 1011 12 13 14 15 16 17 18 19 20| (Win% 75%
Trade #of Violationg 0
Violation
Set 23 (HOD Scanner) 123 45 6 7 8 9 1011 12 13 14 15 16 17 18 19 20| |Win% 86%
Trade # of Violationd 0
Violation
Set 18 (BLOD Scanner) 12 3 45 6 7 8 9 1011 12 13 14 15 16 17 18 19 20| (Win% 69%
Trade # of Violationd 0
Violation
Winning Trade
Losing Trade

Figure 8.2 0 Strategy Sets (Specific Strategies )
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Figure 1 1.1 6 Rewarded for Violation of Stop Loss
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Figure 1 1.2 & Punished for Violation of Stop Loss
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Figure 15.1 0 Trading Journal (Self -Awareness Review)




Figure 16.1 0 Pink Elephant Exercise
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Figure 18.1 o Emotional Reaction Chart



" DAY TRADING IS NOT EASY. P ”}x
. 1T IS A SERIOUS BUSINESS

AND YOU SHOULD TREAT IT AS SUCH™==="" ==

Figure 19.1 0d Rule 2 in How to Day Trade for a Living



Ability to Function

»

- Boredom
- Difficulty focusing
- Depression/apathy

Peak performance,
“On top of your game”

Slightly understimulated, may l
feel a little unfocused but
generally functional; "mellow”

Stress is starting to build up; may feel
tense, “on edge”, may be mentally or
emotionally preoccupiedfunavailable

- Panic/anxiety

- Anger/frustration

- Burnout

- Depression/apathy

\ v

— Y ~—

Too Little Stress Optimal Stress Level Too Much Stress

Current Amount of Stress
Figure 20.1 08 Optimal Stress Curve



If t he image is difficult to read . you may access it at the
following link : https://bearbulltraders.com/go/day

trading -business -plan/
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TRADER'S BUSINESS PLAN

& Mission Structure

VISION

Drafting a business's vision statement is an important step in the
craation of 3 business plan. It is one part the owner's dream for the
business and another part the path the owner is laying for their
business in the future. The vision statement is generally written with
longrterm perspective in mind. The statement should be wellwritten
&nd compacted into one or two descriptive and passionate sentences
about your desires for pursuing trading as a career

MISSION STATEMENT

TIMELINE

A timeline shoukd be used to manage the progression from your
initial decision 1o start rading. 1o your trading educatien and
simulatar traiming program, to mesting your end goal of live
trading, This timeline is essential to iracking the various tasks that
need 1 be completed in each step of your journey. Itis continuslly
updated 5 pragress is made to ensure your rading business does
not become stagnant. Il uses benchmarks to evaluate progress
and hizep the foeus on how much has been accomplished.

A mission statement is a key toal that can be as mportant as your business plan. It captures the essence of your trading goals and the
philosophies which supgort them. Equally amportant. your missian statement signals what your business is all about 1o yourself. Answering

these questions will help you Create a verbal picture of your business plan:

(@) Whe i5 going 1o be yeur suppert netwerk?
(3) What are your long-term goals?

#% Resources

TOOLS & SERVICES
£y High-speed internet Service

You need a refiable Intemet provider that affers
high-spead Internet

(@ When are you avallable to trade?
(3 Who are you going to lesm from?

TradeBook

MONEY AND RISK MANAGEMENT

Iwillrisk §___or

@ why do you want to day trade?
(@ What capital is available o you?

% of my account per trade.

1 am allowed to seale up my size after being eoncistent

@ Broker My Gaily profit target is S___or ___ % of iy account
You need a high-qualty direct-access brokes, Your
broker s your vehicle to trade. My Gaily max los is §___or __ of my acoount
: “Trading Platform 1 have platfomn risk controls enabled: [ ] ¥ [] N
Fast trade execution is the key for day traders lo | amallowed to take a max of ___ tradles per day
be successful You need (o be able 1o move in
and out of trades quickly My break-even win aceuracyis %

Scanners

Thousands of stocks are moving in the market
every single day, butfinding a setup that is both
consistent and a good T is really hard, Trade
Ideas software for scanning the market is a great
tool for finding the best trades.

I rade stocks with at least

Community of Traders

Trading alene s very difficult and can be
emotianally overwheiming. To whom will you
ask your questions? Drline sommunities are §
excellent places for meeting like-minded traders.

They can be powerful leaming tools.

&

| stop trading or wind down when the clock reads:

STRATEGIES AND PATTERNS

I don't trade the first

minu

5 after the Open

million share float.

| prefer 1o trade stocks with a price range of

{min) 5 (max)

TRADE MANAGEMENT

JOURNAL

4 trading journal is a 1ol 1o keep track of all of the wrades
youhave made & few of the benefits of a trading joumal
are that it allows you the ability 1o menitor your progress,
to analyze which strategies are working, and to assist in
determining what areas you need to improve in. The
trading journal can be as detailed as you would like, but
at aminimum atrading jourmal should include the follow-
ing infarmation for each trads
@ stack

@ Entry stoploss, proft 1rges
@ Timeal thetrade

@ size

lake

@ wihat you did well
@ Wb you did nat do well
@ Wihiat yoa zon improwe o0
@ A peyenology sedew

@ Objectives

| sk a realized retumn of
{reward-to-risk rario}

% off my position on each partial while exiting

1 mave my stop 1o break-even after taking partials [ ¥ [N

times the amount | risk

My stop losses are [ Mantal [ Hard

= My main selups are

o

SWOT ANALYSIS

STRENGTHS wenkuEssEs
" () W cout youinprover

() Where do you have Fever
7 s than thers?

(@) W ane others el o
e 3 weghneses?

THREATS

@ e ot
@ Hamm,w

ki i

ACTION PLAN

The actien plan explaing how yeu will opesate and
manage your trading business. It addresses the back
office activities that donot relate directly to your trading
plan. Some of these activities inchure:
Setting up your rading station

Deciding on a cem iy

Developing an edocationsl pian

Retaining o tax plarner

Chousing a broker, platfomn, and

Intermet provider

Establishing accauntabilcy refationships
Develoging a raui
Anatyzing

from your tra
Deweloging your own Tradegack

LALLLLLLs

EDUCATIONAL PLAN

Greating an educational plan gives you a visual pioture
of what you will need 1o accomplich over a period of
time and provides you with an idea of how long it will
take 1o meet your ireding goals. I is impariant io know
what is required as yau pragress thraugh the learming
ourve, Having a wellthoughtout plan allows you 1o
manage expectations throughout your journey

Sampie Educational Plan:
£ Months 0 - 2

Manths 6 -9

Play (Trads S, Trade Live, Improve Anutins, Strategies,

ing Fian, dourmal, Aun Stats)

() Manths 9- 7
Perfoct (Trade Lis
Plee, Journ, un St

mprave A sratagios. Tracking

GOALS

Setting daily, weekly, monthiy, quanterly, and yearly goals
making progress on them) assists in maintaining a positive
emational attitude toward the ups and downs of leaming 12 day

TRADING RULES

Rules are developed outside of market hours when we have a clear head and are not under pressure or distress. These nules ane
rrade 1o safequard us when our mind s clouded and our emetiens are at their peak. Aulesare our frien

day trader without ol

IEr of many electie g0

ha will protectus frem

8 Experionced traders are fike. guerrilla
saldiers, They jurg out at just the right
tirme, 13k thesr profit, and get aut

g Wollow candlesticks, where ihe clse |3
greater then the open, indicate buying
pressure. Filled candlestices, where the

close is less than the open, indicate

a

You cannot

rEsUe,

Indicatars oefy indieate; they sheuld not
e llowesd Lo dictate.

ourselves.
trade. Ensure yau have SMART goals
1 Uy trading is not a siratey t get rich day trading comes from risk
@ Specific b i b
Each gualia deect, detabed, and meaningfLl. 3 oy rading is nat easy 1 is 3 serous minemun winlose atio shoutd be 1
A Jchould WL It B
® Measurable bukiness, snd you should Treat it ge such & Vo brsker il buy and sl stacks For
ach goalis cuartifiable b track progress ar success 3 0 e 0 i3 pusions o i the Exchange. Your anly jl a2
B Attainable oupmight i necessary. you zoll oy trader s lo manage rck
Each goal I3 realistic. You Nave the tacks anifor resources o itain it sttt “‘Jt‘k“;f:lf”‘:“,:""”“”"”' el excellent fisk management skils, even if
® ho yau e the ma
Each gosd signs with your business plsn, A s ek oy s
ol aligs withy o because e yral st s moung o
 Time-based i e a unique
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